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Focus on Skills 7.2
Developing a Fact Sheet That Describes U.S. Culture 
In this chapter you have learned about Kluckhohm and Strodbeck’s value orientation theory and applied it 
to U.S. culture. Think about how this theory could be used to describe another culture with which you are 
familiar. Developing the skill to better understand your own culture as well as others will facilitate more 
effective intercultural communication.

Assume you are a communication major at a U.S. university. Your College of Communication has had an 
increase in international students from India, South Korea, and Japan. You’ve been asked to be on the com-
mittee to develop a fact sheet on U.S. culture to send to these students before they arrive on campus. The 
committee has decided to focus on cultural variables relevant to the classroom and your local community. 

1.	 Develop your version of the fact sheet on U.S. culture. 
2.	 You begin to wonder if a similar fact sheet should be given to students on your campus reared in 

the United States in order to prepare them for the international students. What do your fellow U.S. 
students need to know?

Table 7.2  Perceptions of U.S. Influence in the World, 2013

Countries Where More Than Half the Population Believe:

United States Has 
Positive Influence in 
the World Percentage

United States Has 
Negative Influence in 
the World Percentage

Ghana 82 Pakistan 64

Kenya 69 Turkey 59

Nigeria 67 China 57

Chile 62 Russia 53

Brazil 59 Greece 51

Peru 55

Poland 55

France 52

Source: BBC World Service (2013).

The New Regions

About 25 years ago, Garreau (1981) described what he called the “nine nations” of North America. 
Today, it’s possible to imagine even more. Some of the metropolitan areas that have taken on distinct 
cultures within the larger U.S. culture include the following:


